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Task 

The purpose of this unit is to develop an understanding of a particular topic you will write about 

which forms part of the Marketing and Research.  
 

Note 

This assessment provides students with an opportunity to put into practice the relevant provisions 

in relation to the topic they choose to write about forming part of the Marketing and Research 

process.  
 

Note 

You should plan to spend approximately 20 hours researching the assignment question, preparing 

for and writing the assignment for assessment.  The nominal word count for the assignment is 1,200 

words.  You are expected to use the Harvard referencing style. 
 

Choose 1 question from the following: 

Question 1:  

Select an Industry, organisation and market scenario of your choice which has not been used or mentioned 

during any of the module’s sessions. Conduct a comprehensive analysis of its marketing mix using the 7Ps 

framework. What are the strengths and weaknesses of the product's marketing mix? What improvements 

would you recommend and why? 
 

You will be expected to give attention to the following. 

- A background statement to outline the industry, market positioning as well as the present unique 

selling proposition. 
 

Question 2: 

Imagine that you are a marketing team tasked with developing a market entry strategy for a company that is 

planning to launch a new product in a foreign market. Choose a specific country and product, and develop a 

comprehensive plan that includes market research, target audience analysis, competitor analysis, pricing, 

positioning, and promotional strategies. Present your findings and recommendations. 
 

You will be expected to give attention to the following. 

- A comprehensive competitor analysis both for the company as well as a chosen product of the 

company 
 

Question 3:  

HelloFresh meal kit company in USA: Conduct competitive analysis by applying Porter’s Five Forces. How has 

the company expanded its product portfolio and market reach over time?  What would you recommend to 

expanding the market audience and why? 

You will be expected to give attention to the following. 



- A background statement to outline the industry, market positioning as well as the present unique 

selling proposition 

- A comprehensive competitor analysis both for the company as well as a chosen product  

- of the company  
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