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What is the primary goal of social media marketing?

    A) To increase product prices

    B) To improve supply chain logistics

    C) To enhance brand awareness and engagement

    D) To decrease the number of employees
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Which platform is known for its strong visual content and is popular 

among younger users?

    A) LinkedIn

    B) Instagram

    C) Twitter

    D) Facebook
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Which of the following metrics is most commonly used to measure 

engagement on social media?

    A) Click-Through Rate (CTR)

    B) Page Load Time

    C) Bounce Rate

    D) Likes, shares, and comments

TUTORIAL QUIZZ



Click to edit Master title style

• Click to edit Master text styles

• Second level

• Third level

• Fourth level

• Fifth level

Undergraduate Diploma in Digital 

Marketing

Which of the following metrics is most commonly used to measure 

engagement on social media?

    A) Click-Through Rate (CTR)

    B) Page Load Time

    C) Bounce Rate

D) Likes, shares, and comments

TUTORIAL QUIZZ



Click to edit Master title style

• Click to edit Master text styles

• Second level

• Third level

• Fourth level

• Fifth level

Undergraduate Diploma in Digital 

Marketing

What is a social media influencer?

    A) A person who has a large following on social media and can 

influence their followers’ opinions and purchasing decisions

    B) A company that manufactures social media platforms

    C) A software used to automate social media posts

    D) A type of social media advertisement
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Which social media platform is known for professional networking 

and B2B marketing?

    A) Facebook

    B) Instagram

    C) LinkedIn

    D) Snapchat
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What is PPC in digital advertising?

    A) Pay Per Click

    B) Pay Per Comment

    C) Post Per Click

    D) Post Per Comment
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Which advertising platform uses a pay-per-click model and is 

owned by Google?

    A) Facebook Ads

    B) Instagram Ads

    C) Google Ads

    D) Twitter Ads
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What is the primary benefit of using Google Ads?

    A) It allows for free advertising

    B) It helps businesses reach users who are actively searching for 

related products or services

    C) It guarantees a top spot in search results

    D) It automatically creates content for ads
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What is retargeting in digital advertising?

    A) Targeting new customers

    B) Showing ads to users who have previously visited your website

    C) Changing the target audience of an ongoing ad campaign

    D) Removing ads from underperforming platforms
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Which social media platform introduced Stories as a feature for rich media 

content (ephemeral) that is only accessible temporarily (usually 24 hours) 

before it disappears forever?

    A) Facebook

    B) Twitter

    C) LinkedIn

    D) Snapchat
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Which metric indicates the percentage of users who click on an ad 

and then quickly leave the website?

    A) Conversion Rate

    B) Bounce Rate

    C) Click-Through Rate

    D) Engagement Rate
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What does ROI stand for in digital marketing?

    A) Return On Investment

    B) Rate Of Interest

    C) Return On Interaction

    D) Rate Of Investment

TUTORIAL QUIZZ



Click to edit Master title style

• Click to edit Master text styles

• Second level

• Third level

• Fourth level

• Fifth level

Undergraduate Diploma in Digital 

Marketing

What does ROI stand for in digital marketing?

A) Return On Investment

    B) Rate Of Interest

    C) Return On Interaction

    D) Rate Of Investment

TUTORIAL QUIZZ



Click to edit Master title style

• Click to edit Master text styles

• Second level

• Third level

• Fourth level

• Fifth level

Undergraduate Diploma in Digital 

Marketing

Which tool is commonly used to measure and analyze website 

traffic?

    A) Hootsuite

    B) Google Analytics

    C) Facebook Insights

    D) Buffer
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What is the significance of Click-Through Rate (CTR) in digital 

advertising?

    A) It measures the number of clicks on an ad relative to the number of 

impressions

    B) It tracks the overall engagement on a social media post

    C) It calculates the total sales generated from an ad

    D) It determines the average time spent on a website
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Which metric is used to evaluate the effectiveness of email 

marketing campaigns?

    A) Open Rate

    B) Bounce Rate

    C) Conversion Rate

    D) Click-Through Rate
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What is the purpose of using keywords in Google Ads?

    A) To ensure that ads appear in search results relevant to the 

user’s search queries

    B) To randomly display ads across the internet

    C) To increase the loading speed of web pages

    D) To improve the design of the ads
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What are skippable in-stream ads on YouTube?

    A) Ads that users must watch to the end

    B) Ads that users can skip after 5 seconds

    C) Ads that appear in YouTube search results

    D) Ads that are shown as banners on YouTube videos
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What is a key benefit of using video ads on YouTube?

    A) Lower cost compared to other ad formats

    B) High engagement rates due to visual and auditory content

    C) Automatic placement in top search results

    D) Guaranteed viral reach
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Which tool helps identify relevant keywords for Google Ads 

campaigns?

    A) Google Keyword Planner

    B) Google Docs

    C) Google Sheets

    D) Google AdSense
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What does CPM stand for in digital advertising?

    A) Cost Per Minute

    B) Cost Per Million

    C) Cost Per Mille (Thousand Impressions)

    D) Cost Per Message
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What is the primary function of ad scheduling software?

    A) To create ads automatically

    B) To plan and schedule the timing of ads across various 

platforms

    C) To analyse competitor ads

    D) To remove ads that perform poorly
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Which of the following is a popular ad scheduling tool?

    A) Photoshop

    B) Hootsuite

    C) WordPress

    D) Canva
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What is a benefit of using Buffer for ad scheduling?

    A) It provides free ad placements

    B) It allows for automated posting at optimal times

    C) It designs ads automatically

    D) It guarantees increased engagement
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How can ad scheduling improve campaign performance?

    A) By ensuring ads are posted during peak audience activity times

    B) By decreasing the frequency of ads

    C) By automating ad creation

    D) By increasing the length of ads
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What is the advantage of using a visual content calendar in ad 

scheduling?

    A) It automates the entire campaign process

    B) It helps marketers plan and organize posts effectively

    C) It guarantees top search rankings

    D) It decreases ad costs
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Why is it important to evaluate campaign analytics?

    A) To determine the effectiveness of marketing efforts and make 

data-driven decisions

    B) To create more visually appealing ads

    C) To increase the number of posts

    D) To reduce marketing budget
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What is A/B testing in digital marketing?

    A) Testing two versions of an ad to see which performs better

    B) Automating ad placements

    C) Creating ads for two different products

    D) Scheduling posts at different times
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Which metric helps understand how many users completed a desired 

action, like making a purchase or signing up for a newsletter?

    A) Click-Through Rate

    B) Conversion Rate

    C) Bounce Rate

    D) Impressions
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What is the purpose of using heatmaps in analytics?

    A) To identify the most engaging areas of a web page

    B) To increase the speed of a website

    C) To track the number of comments on a post

    D) To analyse email open rates
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How can businesses use insights from campaign analytics?

    A) To refine their targeting and improve future campaigns

    B) To reduce the number of ads

    C) To automate their marketing efforts

    D) To increase the cost of their products
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